
How is security culture and 

awareness being run at 

Old Mutual

• Central awareness and training team which distributes 
content

• Running like a marketing function

• Run as a brand (Cyber Heroes)

OLD MUTUAL AWARENESS

The team



WHAT WENT WELL

Rethinking the way we approach 

awareness.

• Having a clear Cyber Heroes brand and look and feel 

• Creating relatable content

• Story telling. Taking the user through a journey

• Understanding your end user and create content with 

their perspective in mind

• Engaging with our behavioural economics team





WHAT WENT WELL
• Piggybacking on trending topics – e.g., Tinder Swindler, Stranger Things

• Using memes, fun content and creating Instagram style competitions 



WHAT WENT WELL
CYBERSECURITY MONTH
• Cyber maze

• Celebrity Feud gameshow

• Talking cybersecurity with CISO and comedian

• Phishing reporting tournament

2019 2020 2021



WHAT DIDN’T WORK
• CEO phishing simulation

• Unable to use automated phishing tool due 

to having to have emails approved

• Issues with internal brand team

• Improv group


